Model Question Paper
Class-10+2
Subject : Business Studies
II Term (Regular)
Session 2021-22
Time : 3 Hrs M.M. 50
Q.1.
HIT 3
Part-A
1. foxia yora & g o £,
Main functions of financial management are :
1. foritar 7S (Financial Planning)
2. hIY1 % 9TS T (Procurement of funds)
3. Y[G AT o1 31§ (Allocation of net profits)
4. 39 | (All of these)
2. faxita gera ot smefaen faamem € |
Modern approach of financial management is :
1. SIS Rl YT AT (Procurement of funds
2. 191 I START T (Utilisation of funds)
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4.

5.

3. (1) 3R (2) <FT (1) and (2) both

4. 379 9 hIE T8I (None of these)

g Forer Foitm 1 ferdoame &

Characteristics of a sound financial planing are :

1. AT (Simplicity) 2. AT (Liquidity)

3. THasATIdT (Economy) 4. U GHT (All of these)
T R R YT R E ?

What is the formula of R.O.1
EBIT EBIT
(1) ROI= (2) ROI=
Totallnvestment Interest
EBIT EBIT
(3) ROI . (4) ROI=
No of Equity Share Income

1 & § 31 I W R A THR R 2
Which of the following is a type of trading on equity.
(1) 3779 FHAT 9 AR (Trading on thin Equity)
(2) 3=-GHAT AR (Trading on Thick Equity)
(3) 3T 19 2 7HI (1) and (2) both

(4) 379 9 &ls 81 (None of these)
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6. HIYH oIl ATl HEIAT b fIC Ao AT Lo g

For ajoint stock company payment of dividend is ........
(1) tf=3® (Voluntary)
(2) 3fart (Compulsory)
(3) 3A1EaRTH (Necessary)
(4) 379 9 $1 A81 (None of these)
7. T Yoit 1 i e ©
The source of fixed capital is not :
1. FOTqA ol THA (Issue of debentures)
2. 3791 =1 ffoe (Issue of share)
3. ZRUTCTdT (Creditors)
4. SitefiTeR fo fm & &

(Loan from Industrial Finance Corporation)

8. afurfeen faas foran ian 2 |

Commercial bill is wriitten :
1. Shdl GRI (by Purchaser) 2. forshdl gRT (by seller)
3. IH GRI (by bank) 4. TIHR §RI (by Government)
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9.

TR <A1 fmtor s €,

Creates Liquidity

1. HTf&d AR (Organised market)

2. 3TEIf3d FSIR (Unorganised market)
3. T SR (Secondary market)

4. q1Ifieh ISR (Primary market)

10. h=4 faufti feq =t geam i © |

Stock exchange protects the interest of :
1. T1e¥1R (Investor) 2. SHTAT (Company)
3. R (Government) 4. §TH ¥ &I &1 (None of these)

11. for-tfed FRER s © -

Ringless trading is done in
(a) NSEI (b) OTCEI

(¢) Both NSEI 31k OTCEI (d) 3T ¥ &I 8! (None of
these)

12. NSEI &l TITq1 %dl g3 7

When was NSEI established ?

(a) 1990 (b) 1992
(c) 1995 (d) 1997
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13. faA R fm T e &
Money spent on marketing is :
ACEI] (Wastage)
2. 311 sh A (Unneccessary Expenditure)
3. UM&ehl 9 HR (Burden on the customers)
4. TS (Investment)
14, faque sEERoM & -

Marketing concept is :

1. IARFET (Production oriented)
2. TashA=TE (Sales-oriented)
3. M@ (Customer-oriented)

4. AT (All of these)
15. forqmo Hem ®
Advertising media is :
1. 99 f99I9 (Press Advertising)
2. 9 T9_97 (Mural Advertising)
3. Teh g ToRITTT (Mail-order advertising)
4. IW T (All the above)
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Advertisingis .........
1. Taf=NT (Investment)
2. 3R (Unneccessary)
3. g i Faiet (Wastage of money)
4. 379§ hIE T8I (None of these)
17. 19 5 9 SF-91 Hag 801 &1 d 781 © |
Which of the following is not an element of promotion ??
1. T (Advertisement)
2. HAfKITd sk (Personal selling)
3. fasha GagH (Sales promotion)
4. 341G TR (Product Development)
18. 11 & @ iF-u1 fosha-dagT w1 3exa § ?
Which of the following is of the objectives of sales-promotions ?
1. 713 ITUTE oh[ IR AT (To introduce new product)
2. T UTEh ohl TThfd LAl (To attract new customer)
3. GfqIRT o Stamel <A1 (To counter competitor)
4. IR HT (All of the above)
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19. JUHTEHIT G0 A qRA g3 AT ...

Consumer Protection Act was passed .............
(a) 1901 (b) 1986
(c) 1996 (d) 1976
20. SUNTeRT |1 STy % sT=iia forehrrashdl 9 TR ® |
Under the Consumer Protection Act, complainant means :
1. SUHTEHT (Consumer)
2. T HTh (State Govt)
3. B "R (Central Govt.)
4. I T (All the above)
-9
Part-B
Q.2 for<ita 1S < <1 Sgaedl o1 ovid IS ?
Discuss two objectives of Financial Planning, 2
3. AT STERVT STU ki TUHT hd i STl & 2
How is the interest coverage ratio computed ? )
4. ‘SIRI A Sfve FME 2

What is “Zero Coupon Bond” ? )
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5.

8.

TR forehal ol QI ferTeial <l 9ui FITSTY ?
Discuss the two features of personal selling. )
forqur qer fasad § i 9R ST Jard ?

State any four points of difference between marketing and selling.(2)

HRIA YT T STTTIRAT T UHTTIT HTA ST AT SRl i

AT it ?

Describe any these factors affecting the requirement of Working

Capital. 3)
OR

T Y T SATeRdeRdr 1 guifad e ol T SRt it

AT it ?

Describe any three factor affecting the requirement of Fixed Capital.

@)
NSEI & ferIvaraii =1 oofq shifsrg ?
Explain features of NSEIL
OR
il o Sl o1 I RIS ?
Outline the functions of SEBI )
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9.

10.

11.

12.

forqur & fehgl i sl it same sifsy ?
Explain any three functions of marketing.

OR
ferqur ot <1 ferroreaai whi s ity ?

Explain three characteristics of marketing. 3)

ITeRIT HR&T0T AT, 2019 & TR SUHTHIT o HiA-hIA
T SfIFR §, T Hife |

Explain the rights of consumers under the Consumer Protection Act,
2019. 3)
ICAICeh | AT FHIS o feT TorqTod o ATl o S v hifsrg, ?
Explain briefly the benefits of advertising to manufactures and soci-
ety.

OR

[ERIERCIRENECIGIEACE D | S L

Explain the features of advertising “
319 Tedi ol &N =g, SUNTISAT & fohgl ©: W@ hl
ST iy ?

Explain any six responsibilities of the consumers to safeguard their
interest. “4)
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OR
YR HLIU AT R ? SHoh HE<d ohi ST hi ?

What is “Consumer Protection” ? Elucidate its importance.
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